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DOWNLOAD
BRAND VERSIONS

http://www.enxylascope.eu/EnxylascopeBrand.zip/
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This document was
created to keep the
brand consistency
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concentric hexagons + organic distortion

The brand symbol was based on visual references from 
the scientific community, which was the main concept 
that guided this identity. The main objective was to create 
organic forms that refer to the research process and the 
3 markets that are part of the project.
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plant cell representation

chemical diagram

microscopic drop splash

Inspiration

Symbol
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Typography

Aa Bb Cc Dd Ee Ff Gg Hh Ii 
Jj Kk Ll Mm Nn Oo Pp Qq 
Rr Ss Tt Uu Vv Ww Yy Zz

0123456789#
Aa Bb Cc Dd Ee Ff Gg Hh Ii 
Jj Kk Ll Mm Nn Oo Pp Qq 
Rr Ss Tt Uu Vv Ww Yy Zz

0123456789#

EnXylaScope

Unleashing Xylan’s Enzymatic Potential
in a Scope of Consumer Products

PF Beau Sans Pro

Open Sans

thin . light . book . semibold . bold

thin . light . book . semibold . bold
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Colors RGB

CMYK

Imperial Red

#E63946

R 230
G 057
B 070

#A8DADC

R 168
G 218
B 220

#1D3557

R 029
G 053
B 087

#F1FAEE

R 241
G 250
B 238

#457B9D

R 069
G 123
B 157

#393E41

R 057
G 062
B 065

Pantone®

621C 35%

C 010
M 000
Y 010
K 000

Pantone®

318C

C 050
M 000
Y 020
K 000

Pantone®

7704C

C 085
M 040
Y 025
K 000

Pantone®

7540C

C 085
M 075
Y 065
K 035

Pantone®

648C

C 100
M 080
Y 040
K 035

Pantone®

1787C 

C 000
M 090
Y 065
K 000

Honeydew Onyx

Powder Blue Prussian Blue

Celadon Blue

technology + science + organic

The colors chosen to compose the visual identity are part of a scientific and 
technological universe, but also allow reference to the organic side (plants) of the 
project. The contrast, the harmonious combination and the use of specific colors 
for the communication of each market (cosmetics, personal care, nutraceuticals) 
are the main characteristics of the chosen palette.
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Orientation
Horizontal

Vertical
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Claim

Without claim

With claim
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Color
Versions

Dark Background

12
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Short
Version

Dark Background

13

EXS EXS EXS

EXS EXS
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Background

Grayscale Background

Color Background

Brand Color Background
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CUSTOMERS LOVE YOUR BRAND

BRAND
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Minimum sizes
Print

Digital

250px

25mm 15mm 5mm

150px 50px
80px

8mm



Secondary
Brands
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Markets
1 color for each market

To differentiate which market we are talking about  throughout 
the brand communication, we’ll use 1 specific color as the main 
color as well as the sub-brand created for them.

Cosmetics
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Cosmetics
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Largo Luís de Camões, 

Edifício Rainha, Piso 12 

3720-232 Oliveira de Azeméis 

Portugal

Tel . +351 256 668 413

E-mail . geral@loba.pt

      

Porto

Parque de Ciência e Inovação

Via do Conhecimento, sala 75

3830-352 Ílhavo,Aveiro

Portugal

Tel . +351 234 243 898      

Aveiro

Rua Marechal Teixeira Rebelo, 

2, 1º D, 2780-271 Oeiras

Portugal

      

Lisboa

Av. Rainha D. Amélia, 

142 Cave

6300 - 749 Guarda

Portugal

Guarda

www.loba.pt


